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Attracting Younger Crowds to Wineries: Mystery Wine Night
Wine can seem complicated, especially to younger audiences who want fun experiences. Enter "Mystery Wine Night," a playful twist on trivia night that makes wine tasting enjoyable and educational.
Objectives
· Attract new, younger customers
· Create a casual, fun environment
· Encourage guests to bring friends
· Boost in-house and take-home sales
· Educate those intimidated by wine
· Fill the tasting room during slow times
· Gain social media attention
The Plan
Wine Selection
Pick 8 to 10 "mystery" wines. Prepare descriptor sheets detailing sweetness, style, and grape variety. Pour an ounce into quality glasses and provide scoring sheets.
Promotion
Advertise to increase attendance on slower nights. Use a vibrant younger staff member to host and connect with the audience.
Experience
Guests, solo or in teams, guess each wine without sharing answers. Offer prizes for the most correct guesses, following local laws.
Extras
Serve light food to complement the wine. Although guests will drink about two glasses, food encourages them to stay longer and buy bottles to take home. Charge a moderate fee to boost sales.

Long-term Strategy
If successful, host Mystery Wine Nights regularly, switching up wines and descriptors to keep it fresh. Market it as a corporate team-building event or a special wine club occasion. This can help build a loyal following and a reputation for being fun and educational.
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